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‎Since 2015, I`ve learned a lot in the digital marketing field and found for myself that it`s quite difficult to find 
‎information on how and what to learn in digital marketing. I`ve spent a lot of time searching for information.
‎So I decided to gather everything I`ve learned during this period and put it in one place, so you can save your 
‎time.
‎ 
‎In the Digital Marketing Roadmap, you can see what I`ve learned and learn all topics in an easy way: just 
‎Google your chosen topic. I hope this digital marketing roadmap will save you time and help you learn digital 
‎marketing.
‎ 
‎If you use this file on your website, I would be grateful if you link to the original source (I`ve added links to my 
‎website within the document); hence, it took me some time to create this digital marketing roadmap:)
‎ 
‎From time to time, this file may be updated, so you can check the live version on my website:
‎https://maksymzakharko.com/digital-marketing-roadmap/
‎ 
‎If you notice any errors or propositions or would like to network, you can contact me on LinkedIn or Twitter.
‎Hope you will find something useful for you
‎ 
‎Maksym Zakharko
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‎Navigation
‎ 
‎In the Legend table you can see 
‎topics that are covered in roadmap.
‎Just scroll to topic that you are 
‎interested in (main topics have 
‎colored dots) 👇

‎List of Topics that are covered in Digital Marketing Roadmap:
‎ 
‎1. 🔴Marketing Basics: Understanding the fundamentals of marketing is 
‎essential for a digital marketer as it provides a solid foundation for creating 
‎effective strategies, targeting the right audience, and achieving business 
‎objectives.
‎ 
‎2. 🟠Digital Marketing: Digital marketing is a key component of modern 
‎marketing strategies. Learning about digital marketing techniques, tools, 
‎and channels is crucial for reaching and engaging with online audiences 
‎effectively.
‎ 
‎3. 🟡Basics of Psychology: Psychology plays a significant role in 
‎understanding consumer behavior, motivations, and decision-making 
‎processes. By grasping psychological principles, digital marketers can tailor 
‎their campaigns to resonate with their target audience and drive desired 
‎actions.
‎ 
‎4. 🟢Basics of Statistics: Data-driven decision-making is critical in digital 
‎marketing. Knowledge of statistics helps digital marketers analyze and 
‎interpret data, measure campaign performance, identify trends, and 
‎optimize strategies for better results.
‎ 
‎5. 🔵Basics Of Programming for Digital Marketing: Basic programming 
‎skills equip digital marketers with the ability to understand and 
‎manipulate website elements, troubleshoot technical issues, and 
‎implement tracking codes. It facilitates effective collaboration with 
‎developers and ensures smooth implementation of marketing strategies.
‎ 
‎6. 🟣Basics of Design: Good design is essential for creating visually 
‎appealing and user-friendly digital assets, such as websites, graphics, and 
‎ads. Understanding design principles helps digital marketers create 
‎impactful visuals that grab attention and enhance the user experience.
‎ 
‎7. 🔴Basics of Sociology: Sociological knowledge provides insights into 
‎social trends, cultural influences, and consumer behavior within different 
‎communities. Digital marketers who understand sociological factors can 
‎create more targeted and relevant campaigns that resonate with specific 
‎groups.
‎ 
‎8. 🟠Basics of Copywriting: Effective copywriting is crucial for crafting 
‎persuasive messages that engage and convert audiences. By learning the 
‎basics of copywriting, digital marketers can create compelling content that 
‎drives action and achieves marketing goals.
‎ 
‎9. 🟡Basics of Economics: Understanding economic principles helps 
‎digital marketers analyze market trends, pricing strategies, and consumer 
‎demand. This knowledge enables them to make informed decisions and 
‎optimize marketing campaigns for maximum ROI.
‎ 
‎10. 🟢Basics of Law: Complying with legal regulations and ethical 
‎guidelines is essential in digital marketing. A basic understanding of legal 
‎principles ensures that digital marketers operate within the boundaries of 
‎the law while safeguarding consumer rights and privacy.
‎ 
‎11. 🔵Basics of Management: Digital marketers often work in teams or 
‎manage marketing projects. Learning management skills helps marketers 
‎effectively plan, coordinate, and execute campaigns, ensuring smooth 
‎operations and successful outcomes.
‎ 
‎12. 🟣Basics of Sales: Digital marketing ultimately aims to drive 
‎conversions and generate sales. Understanding sales techniques and 
‎principles enables digital marketers to create persuasive strategies that 
‎guide customers through the sales funnel and achieve revenue goals.
‎ 
‎Mastering these fundamental topics equips digital marketers with a well-
‎rounded skill set, enabling them to develop holistic marketing strategies 
‎and achieve success in the ever-evolving digital landscape.
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